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50 million users
10 million daily
Global outreach
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Same goes for products:
• Globalisation

2013: 4,2m
2017: 5,3m

• Quality

18 m in 2014 
101m in 2018

• Digitalisation
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Overchoice • Choosing one thing is 
NOT choosing other 
things just as good

• Makes us fantasise 
about better options 
out there

• FOMO   
(Fear Of Missing Out)
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• Too little time to make decisions • Decision paralysis -> going for 
default

Consequences
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TRANSACTDEVELOP

5. 
ONBOARDIN

G

9 0 %  O F  T I M E  9 0 %  O F  R E S O U R C E S

Nurture the relationship…
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Life Long Learning…not a choice

N E T  J O B S  B Y  2 0 2 3  
T H R O U G H  A U T O M A T I O N

58m

%  O F  E M P L O Y E E S   
I N  N E E D  O F  R E T R A I N I N G

54%
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Perception is                           everything

Y O U  N E V E R  G E T  A  
S E C O N D  C H A N C E  

T O  M A K E  A  F I R S T  
I M P R E S S I O N
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Position

W H A T  D O  T H E Y  S T A N D  F O R ?
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Position

W H A T  D O  T H E Y  S T A N D  F O R ?
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Communication
H O W  D O  T H E Y  C O N V E Y  

T H E I R  T H O U G H T S ?
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Core Service
W H A T  I N T E R E S T I N G  
F E A T U R E S  D O  T H E Y  H A V E ?  

W H A T  I S  T H E  V A L U E  
P R O P O S I T I O N ?
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Proposal
H O W  D O  T H E Y  U S E  
T H E I R  T A L E N T S ,  G I F T S ?
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Proposal
H O W  D O  T H E Y  U S E  
T H E I R  T A L E N T S ,  G I F T S ?
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Place W H E R E  D O  T H E Y  H A N G  O U T ?
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Price
W H A T ’ S  T H E I R  S T Y L E ?
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People A N D  W H O  D O  T H E Y  H A N G  O U T  W I T H ?
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Survival of…
F I T T E S T F A S T E S T

RELIABLE, BEST:  
“The one you must have”

10 YEAR 
window

RELEVANT, CUSTOMISED: 
“The one I want today”

10 DAYS 
window
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How to build a 
successful branded 
business using data

• D O N ’ T  G O  I N  B L I N D  ( M O D E L )  

• D O  Y O U R  H O M E W O R K  ( S O U R C E )  

• I T ’ S  A  M A R A T H O N  ( P A T I E N C E )  

• C O N S I S T E N C Y  I S  K E Y  ( S T A N D A R D I S E )
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Institute offers
• E D U C A T I O N  

• A C C E S S  

• I N F L U E N C E  

• S T A T U S  

• N E T W O R K  

• P R I C I N G

Client offers
• P A Y M E N T  

• I N F O R M A T I O N  

• A D V O C A C Y  

• C O N T R I B U T I O N  

• R E C O G N I T I O N

V A L U E  
E X C H A N G E
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Maximise your success 
in Tinder & business

• T H I N K  A B O U T  T H E  E N T I R E  R E L A T I O N S H I P  

• P E R C E P T I O N :  A L I G N  Y O U R  7  P A R A M E T E R S  

• C H O O S E  W H I C H  S U R V I V A L  M O D E  

• U S E  D A T A  

• R E M E M B E R  T H E  V A L U E  E X C H A N G E



B R A N D E D  B U S I N E S S  I N  T H E  T I N D E R  E C O N O M Y

Thank you!
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LinkedIn: Frederique Pirenne 
Email: frederique@gravizlabs.com 
Mobile: +46 70 648 64 93

mailto:frederique@gravizlabs.com

